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Conference Report

Meeting Date: Wednesday, August 31, 2005

Re: Creative brainstorm for Trade Shows
Attendees:  Gina Ashe, Rachael Heapps, Katherine Oliver, Christopher Thomas, Rich Whalen

Author: Katherine Oliver

Date: August 31, 2005

Document Overview/Purpose

Discuss how to represent Rapp Collins Healthcare in a creative and impactful way at upcoming pharmaceutical trade shows.

Key Discussions Points

Rapp Collins Healthcare (RCH) wants to make a splash at upcoming pharmaceutical tradeshows.

· There are about 6 conferences within the next 6-8 months in which RCH should exhibit.

· When exhibiting at these conferences, RCH will target Brand Managers and Product Directors

· First show to prepare for: CRM Conference in New York, October 27 – 28

· More information on this conference is available at www.cbinet.com
RCH would like to have three different exhibit spaces at these conferences

· These “exhibit spaces” should not look or feel like typical exhibits. We are looking for out-of-the-box ideas that will grab people’s attention.

· RCH will need to talk to conference planners about how to reserve unconventional spaces.

· The three stations should revolve around three separate ideas:

· Acquisition

Possible idea: Bar Scene.


Concern about the sensitivity of this context as it relates to alcohol use

Possible idea: Espresso Bar Scene

· Conversion

Possible idea: Romantic Dinner Scene

· Retention

Possible idea: Bed

Quality control

· The image RCH presents at these conferences needs to be consistent

· May develop a Phase 1, Phase 2, Phase 3 program

· RCH needs to have a presence at the upcoming October conference, but is willing to develop the exhibit in phases and fine tune the details overtime, and as bigger conferences approach.

· Senior management will attend these conferences and oversee their execution

Lead Generation

· RCH would like to get a list of the conference attendees beforehand

· RCH may only receive a list of attendees the evening before the conference begins

· If so, RCH will be prepared to hand-deliver an incentive (for Brand Planners to stop by the RCH space at the conference) the night before the conference

Database Information

· Discussed the possibility of swiping attendee’s badges to gain their contact information

Props

· Chris has contacts that may be able to help in sourcing props for each conference

Leave-Behinds

· Ideas for Bar Scene included: 

· RCH branded mints, matches, napkins, or coasters

· Pick-up lines (Could adapt Bar Scene to a table with phones in this scenario)

· Ideas for Espresso Bar Scene included:

· RCH labeled coffee, chocolate covered coffee beans, or travel mugs

Next Steps

Creative Brainstorm

· Katherine will organize a creative brainstorm for next Wednesday a.m. (9/7)

· Refine concepts for three scenarios, develop ideas for memorable leave-behinds

· Chris will phone into this meeting

Leave-Behind Production

· Katherine will contact Mike Zinn regarding production of leave-behinds

Props

· Katherine will research sourcing props with the help of Chris

Bar Scene Question

· Gina will bounce the Bar Scene idea off of a client to gage the sensitivity of this issue.
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